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MNnw¢ autéC Ol KATAOTAOELC
oag ekppalouyv;

OIKONOMIKA MPOBAHMATA
Xpén
Advela
Kapia npoontikn ya
anotapievon n chvtaln

EAAEIWH XPONOY
Kaverte 2 11 neptocOtepeg Gouletég
Epyadecfe pépa-voyrta
Etcacte n povn nnyn
€LGOONAPATOG GTNV OLKOYEVELD Gag

NPOBAHMATA YTEIAZ
Ynepkonwon xat atovia
Kabodou ypovog
yta Gexknen
EX\eupn evepyntikotntag

KAMIA EYKAIPIATIA
NPOZQMIKH IKANOMOIHZH
Kapia egukatpia yla npoaywyn

Atobdveote ott bev
elote ypnotpog

AYZAPEZTHMENOZ
ANO TH AOYAEIA ZAZ
Kakég mpoictdpevog
Kapia eveliia
Kapia Suvatotnta emdoyiig
Kapia avayvépion

EAAXIZTH 'H KAGOAOY
EMIMOP®QzH
EAdytoteg eukaipieg yla doudetd
EX\ewpn xpnpdtov i xpovou
yla empopypwon
Maxpd ctacipdtnta

[Tapadootakéc AUGELG

NA AANEIZGEITE ANO
OIKOTENEIA / ®IANOYZ

Pevctonoinen neptouciag

NA AOYAEYETE
NIOTEPEZ QPEZ

Na dn\doete napaitnon

NA KATAOYTETE
2E ENATIATPO

Na naipvete pdppaxa

NA PIZKAPETE ANOIFONTAZ
TH AIKH ZAZ EMIXEIPHZH

NA AANAZETE AOYAEIA 'H NA
BPEITE MIA AEYTEPH AOYAEIA

NA ANAZHTHZETE NEPAITEPQ
2MOYAEZ / MOP®QZH




ANAKAAYWTE TH AYNAMH

Mua Evaddaxtikn AUon yia EGAG oo

Tt eivat o Atktuakd Marketing; To Awtuakd Marketing (MLM), eivat évag vopipog Ttpomog dtafeong mpoioviwv
anevBeiag amd 1o cuvepydtn otov katavalwti. Lag divet v eukatpia va xepSicete moAAd pipata péca améd v
katamhnktikn nmodamlactactiki enidpacn g Gulloyikig epyaciag divovtag cag t Suvatodtnta va dnprovpyncete
m Sikn 6ag entyeipnon. Méow g Sikriwong propeite va cuvepyacbeite pe aAdoug yla tnv emtuyia evog Kovou
GTOYOU - TV otkovopkn efacypalion.

'Otav cuvepyddeoBe pe aAdoug, n evépyeta kat ta amote)éopata mou napayete 6a moAdamactadovrat kat Ha
avartieeovTal KeIou To GUAAOYIKO amotédecpa Ba petappaletat ce owovopikég amodabég mou olte Ba Tig eiyate
noté ovelpevtel. Topa eivat n katalAnAotepn eukatpia g (wig cag ya va pdbete nog a yivere otkovopkd
avefaptnrog péca amd t duvapn g opadikdTntag Kat g SkTiwong.

Edv eoeic kat kdmotog dAAog «durdactdleoBe» kdOe priva, Oa éyere 4.096 dropa oto 6ikTud oag,
péoa ¢’ éva dudotnpa 12 pnvev.

KATAPIHZTE TOYZ
MEZAZONTEZ!

F°':‘": Litving Mapaywyég To axoUTe GUVEXELQ GTIG EMYEIPNOELG AANG
SOSSES elaytotot 1o kavouv mpafn. Me ta

napadoctakd kavalia nwANcenv kat Stavopwy,
EBVIK6G Avmpoownog 10 KEPSOG potpadetat avapeca 6Toug
XovOpepnopoug, Toug Atavepmopoug, Toug

TOIIKOUG AVTUIPOGHIIOUG, TOUG OlapnpieTeg -

AGMG oag Kal 0 Katdloyog cuveyilet pe Tov 1610 Tpomo.
H Forever Living Products, avti va

Xpnotponouoet ta napadootaxa xavalia,

> mouldetl Kateubeiav GTOUG GUVEPYATES NG, Ot

J— : : S GRS 715
omoiot pe tn Gelpa Toug, moulave kateubeiav
0TOUG MEAATEG TOUG. AUTA N MPOGEYYLON TwV
anevbelag MHANGEWY, EMTPEIEL GTOUG
GUVEPYATEG PAG VA KPATOUV Yia TOV £aUTO
TOUG Ta MEPLGGOTEPA KEPON, EVD TIPOGYEPOUV
6TOUG TENATEG TOUG KAAUTEPEG Kat IO

MeAdTng ~ , ,

MIPOGWIILKES UINPEGLEG.




Aev eivat 101eg 0Aeg ot Etaipeieg Aiktuakou Marketing (MLM)

10 Znpeia-KAetdid evog kadou Atktuaxkou Marketing

. Mpoiévra MoidtnTag 7. MoMamAéq Eukaipieq Eicodrparog
WdETe yla wa Etaipeia rou €xel dokidaouéva Oa MpEMeL va 0ag MPOTPEPETAL I TANBwpa
npoidvTa MpWTNG roldtnTag. Ta MoLoTIKA TpoidvTa EUKALPLWV VA AMOKTHOETE £100dNKA, Hal( pe Ta
NAPAEVOUV TNV EMIKAPETTA Yia MOMd Xpdvia TIAEOVEKTIATA TIOU €XEL Kavelg dTav epydleTal mave
HETA TIQ TPWTEG EVIUMWOELG KL TOUG evBOUTLaopoUg. 010 JIKd TOU TIPOYPALKA, elTe e TAPN, &lTe e
) ) HepIK anaoyx6Anon and To omitl. Oa MEENeL va £xeTe
. Oxi "QOU"EPUQPUTG ) ’ ) TIOMNAMAEQ eUKALP(ES Yla va KepdioeTe xpruarta, onwg
Oa npénel va Yagete yla €va ouotnpa marketing mou 1) CUMLETOYY OTa KEPSN 1 OTa UMévoug and kivnToa.

Ba nmpopA€nel avrapoBEq yia Tiq mpooTdBeléq 0ag.
‘Otav kdrolog mou unootnpi&ate kat ouothoate oy 8. AvaAwaipa Mpoidvra

etalpela oag, dlakpBel oTiq MwAnoelg, Ba mpénel va Ta avahwowa npoidvra oag BonBouv va
avtapolpeite Kal eoeiq and v Etaipeia, xwpig aum dnpoupyroeTe UKONA Jia BACT) TILOTWY TEAATAVY,
va 0ag mpoomepdael. TPABUHWY va ayopdlouv TAKTIKA KAl OUVEXWG auTd Ta
) ) nipoidvra. Mia evepyr) Bdon katavaAwTwy arotehel 1o

. Oxi YropiBaopdg ) ) ) KAl yla éva emtuynpévo MLM. Aut n) Bdon uropet
O Zuvepydmng dev ba mpénet va unoPipdcetat e€arriag va 3nuioupynBel HGvO Le ToLOTIKA QvaAGOTUa TTPOIOVTaL

Karolag adpaveldg Tou otig MwAroelg. Epdaov Exete
npoayBel oe kamolo enimedo, Ba mpénel va propeite va 9. EkTeTapévo Aiktuo YmoaThpigng

napapeivete oe autd To emimedo yia OAn ™ {wr) oag H Etaipeia oag Ba mpénel va mpoopEPEL EKTETAWEN
Kaw xwpiq va xpetdlovtal eEavaykaoTIKES ayopES. UMooTrPEIEN, and eKMAdEUTIKA OepVAPLa Kat epyalela
i i i ) uEXPL KivTpa Kal emtteAeio urooTrpLENg, TO00 o€
- H kataBoAn Twv apoiBwv 6a mpémel va yiveral BleBvég, 600 Kal og TomikG eninedo. Mnv Egyvdre:
Bﬂ?ﬂ NG MavIKNG TIUAG ToU MPOIGVTOG. ) H erutuyia oag ermpeddet Gueoa v emnituxia Tou
AKOUN KL av ayopAdeTe Ta TPOIOVTA 0aG OF TIMEG Awtuakou Marketing.
Xovdplkng, pa Etapela mowdtnrag, 6a kataBdiiel
TIG apolRES 0ag BAael TG ALAVIKAG TG 10. Aiebvrig Mapouocia
TOU TPOIOVTOG. M Etaipeia e moAUxpovn mapouoia rou Ty
) . ) KaBiEpwae Maykoouing, mapouatdlel avarTuén Kat
- EmBeBaiwpévn Oikovopikr ZTabepétnra TIPOOPEPEL AEIOTIOTIA KAl TIOLOTIKA TIPOIOVTA.
To dudypappa mwknoewv Mg Etatpeiag 6a mpénet Ot eploadTEPES ETAIPE(ES TIOU SpacTmpionotodvtal
va 531)§V31 n ouvexn avarTugn TOUG, Tov OYKO, dlebvag elvat oTabepéq kat Exouv eydahn eumetpla
v agla kat v eEENEN Twv MWANTEWV Ka, TEAKA, OTOV TOMEQ TOUG.

va TIPORAMEL TIG LEAOVTIKEG TTPOOTTTIKEG TOUG,.

. TouhdyioTov 5 Xpovia aToixeiwdoug Epmeipiag

G Ayopdg

Mia kaBlepwiévn etaipeia MLM Ba emtiyel epdoov H Forever kahUmTel 0Aa Ta mapandvw onpeia,
€xel Mepdoel Ta 5 mpwta Kkpiowa xpévia e atabepr| yr' auto €xel To kahiTepo ouoTnpa AIKTUaKoU
dloiknan, éva Loxupo EMXELPNUATIKO TXEDLO, Marketing oTov kdapo.

evBoUOLOELG OUVEPYATEG KAl TTOLOTIKA TpoidvTa.

H EEEMEN Twv MwAnoewv Tng ETaipeiag pag

———
0

1978-1984 1985-1989 1990-1994 1995-1999 2000-2004 2005-2007 2008-2009

BaoiZetal otov UMoAOYIONS TwV MWAOEWV TWV BUYATPIKWOV ETAIPELWY TIAYKOOMIWG



FOREVER LIVING PRODUCTS: H peyaXutepn Eukaipia otov Koopo

Onoudnmote Kt av ovelpeveote va phacete otn (wn cag, n Forever Living Products eivat to
TéNel0 PEGO Yia va cag maet exel. Apyidovtag amod To GIiTt 6ag, pmopeite va dnploupyncete pia
EMYElpNON MOV 6ag IPOGYPEPEL TO YPOVO KAt Td YPAPATa Yia Va ENMTUNETE AUTO MOU HAVTOTE
ovelpevocacte. Tt ovelpevdoacte; Kawvovpytlo avtokivnto; Qpatdtepo omity; Ovelpepéveg
Sraxonég; E€opAnon v xpedv cag; Owkovopukn e€acypalion;

epipeva déxa xpovia va Bpebei oto dpdpo pou pia mpaypatikn Evkaipia
onwg avtn g Forever.

Ao 1o 1985 péypt 1o 1994 acyoAnbnka amoxkletotika pe Evallaktikég
Oepaneieg. Ao To1e amodapBave motdtnta 6tn (wn pov, tatidia, cepvapta,
efapetikn vyeia, eAevbepia oTig dpeg epyaciag Kat KUping MPOOWITKA
avantuén ya va BonBdw kat aAloug anotedecpatika.

Kipkn KouBapd

H euxatpia mov mpocpépet to marketing plan tng Forever pe tn 6wotn apynyia
kat kaBodnynon, g afieg mov T Siémouv Kat pe pia peydAn Guldoyn mpoiovIwv
eivat povadikn. Eyete miotn kat epmotocuvn 6Tig duvdpelg, ta talévia 6ag Kat
0 petadotkéd mahog Gag MmpoKeLpéEVoU va Steupuvete OAa autd ta GTolyeia mov
oag Kavouv povadikoug. Tati iote povadikoi! Epeig amopacicape va yticoupe to
avplo THMEPA pe 0appog kat miotn yia tn peyaAn eukaipia mou pag éxet obei.
Yag mpookalovpe va yeuteite v epmnetpia g Forever!

Tavia Mavaywwtonoulou & lopddvng MnayddroyAou




H loTtopia Tng Forever Living Products

H 1oTopia Tng Forever Living Products apyilel pe
€vav avdpa kai éva QIA630Eo Avelpo. Ma moAAd
Xpovia o Rex Maughan €yayve yia pia
emixeipnpaTikn 13¢a mou 6a ouvduale Toug dUo
peyahutepoug oTdxoug TnG Lwrqg Tou, TNV dpioTn
uyeia Kail TNV oIKovopIkn aveEaptnaia. To 1978
Bprike autd mou €Payve Kal MPOoKAAeoe 43
aropa va mapakoAouBrioouv TNV MapOEeVIKN
ouvdvrtnon Tng Forever Living Products oto
doivig Tng ApiZdva orig HIMA. Tpidvra 3o xpovia
pera, n Forever Living Products eivai n
peyaAUTepn eTalpEia oTov KOOPO GE MPOIGVTa
Yyeiag ka1 Opop@idg. Asitoupyei Rdn o€ mavw
and 145 XWpeg, HEow £vOg SIKTUOU aveEdpTnTWV
Zuvepyatwv mou &emepvael Ta 9,5 ekatoppupia
o€ OAGKANPO TOV KOOHO.

O Rex kat autoi ot IP&WTOL GUVEPYATEG TNG

Forever Living Products katavonoav o1t

ava{ntoucav Ta idla mpaypata mov wyayvouv

kat moAdoi aXdot.

Ava(ntoveav:

® Quoikég evadldaktikég Avoelg yia
Beltiwon Tng uyeiag Toug.

® Mia eukatpia yia va avficouv to e166dnpa
TOUG.

e [Ipoidvta vwnAng motdtnTag Kat é&va amo
EMYELPNPATIKO GYEDL0.

® Mia eukatpia va BonOncouv kat GAAoug
Vva Yivouv UYLEGTEPOL Kat MAOUGLOTEPOL.




EAETXOX BAPOYXZ IMAKETO XYAAOTI'HX OPONTIAA THX MAKII'TAZ

Me évav uyletvo Kat M enthoyn anod ta ETTIAEPMIAAX Movotot xpwpatiopot
€UYEUGTO TPOTIO Snpopléotepa mpoiovia Ayvn Aloe Vera IOV IIEPUIOLOUVTAt
netuyaivete to Bapog KAl EVOPEPWTIKG €VTUIIA Kat yla v avakoupion, v emdeppida cag
kat v eveia epyaleia, o€ Ipovoptakn ™y npootacia eve tautdypova,
nou embupeite. T, mov Ba cag Kat v evudatwon tng OV OpoPPaivouy.
Bonbncouv va apyicere embeppidag cag.
Snpoupyia g Sikig oag
emyeipnong.

NMPOZ®EPETE TIZ ZMOYAAIEZ IAIOTHTEZ
THZ ALOE VERA ZE OAOKAHPO TO zQMA
KAI TON OPIrANIZMO zAZz

Ot evepyetikég 1010tnteg tng Aloe Vera eivat yvootég 0o kat atdveg, Opwg pe v mdpodo twv
Xpovwv ev pépet fexdotnkav womou n Forever Living Products Tig emavépepe 6tny emkaipotnta to
1978. Lnpepa, n Aloe Vera eivat éva amé ta mo Snpopidn dtatpopikad kat KaAAuVTIka GueTatika,
eviy n Forever Living Products amotelel maykoopiwg to peyaditepo kaddiepyntn, mapaywyo
Kat dtavopéa mpoiovtwy uyeiag kat opopptdg, mou Bacidovtat tnv Aloe Vera.

H oloxkAnpwpévn otkoyéveta twv Yupwv Aloe Vera, tov mpoidviwv meptmoinong tng emdeppidag
Kat Twv KadAuvtikov mou Baci(oviat otnv Aloe Vera, mpocpépet tig croudaieg 1610tnteg Tng adong
6e 0AOKANPO T0 6dpa. Av 6e autd mpocBécete Tnv mAnpn Gelpd HATPOPIKHY GUPIIANPHPATEOV
pe Brrapiveg, petadlikd kat Yutikd ortotyeia, kabog kat ta Statpowikd mpoidvra pag amod
v Kupédn v peliocay, Ba éxete éva odokAnpwpévo cuotnpa mou Oa cag Bonbnoet
va Bedtiooete v uyela Kat Tav opoppld 6ag pe YUGLKO TPOMO.

XYMOI ALOE VERA ITIPOIONTA MEAIZYAY ATATPOOIKA TMPOXOITIKH
Ot ayvoi yupoi pag Kamotwa and ta LYMITAHPOMATA IEPIIIOIHEH
Aloe Vera meptéyouv ayvotepa d1aTpopikd OAa ta anapaitnta epurotobvrat, kabapidouv
nave and 200 Bpenrtika oTotyeia mouv Opemrtika ovotatikd yua Kat avadwoyovolv pe
GUGTATIKA. Bpickovrtat otn Woon. pta vytewvn Statpowpn. 1 Stetobutikn Suvapn

tng Aloe Vera.




To Xuotnpa Marketing tng Forever Living Products

glvat emrtuynpévo emeldn eivat yevvatdowpo Kat armlo.

e 'Oyt npoomnepdcpata n vobiBacpoi.

e EmBeBaiwpévn owkovopikn ctabepotnta.

® Avalooipa mpoiovta notoTntag.

® Ot apotbég Bacidovtat otn Adavikn Tipn Tou mpoiovtog.

o TToAdam\ég eukatpieg amoKTnong £1606npPatog.

® 32etig epmelpia Tng ayopdg.

e Extetapévo Siktuo vnmootnpténg.

® Awebviig napovoia.

NEOZ

DISTRIBUTOR

17,7 % Képdog
AlQVIKAG.

Képdog NPD

and ayopéqg VEwv
Distributors
Kavéva kéotog
EYYPAPNG.

8%

SUPERVISOR

17,7% 1) 43% Képdog
Alavikiq.

Zuv 8% auolpn yia Tiq
Mpoowrikég AyopEq
Kat exkeiveq Twv NEwv
Distributors oag.

Képdog NPD

and ayopEg VEwv
Distributors.

Zuv 3% auolpn yia Tig
Ayopéqg Twv Assistant
Supervisors kat g
opddag Toug.
MapakohouBnon
Zepvaplwv

4 C.C. To urjva.

ZUVEXELD EYYPAPWY

13% | 75¢cc

ASSISTANT
MANAGER

17,7% 1) 43% Képdog
AlQVIKAG.

Zuv 13% apolpn

yia Tiq NMpoowrnikeg
AYOPEQ Kal EKElVE]
Twv Néwv Distributors
oag.

Képdog NPD

and ayopeg vEwv
Distributors

2uv 5% apolpn yia Tig
Ayopéqg Twv
Supervisors kat g
ouddag Toug.

2uv 8% auolpn yia Tig
Ayopég Twv Assistant
Supervisors kat g
ouddag Toug.

Mapakohoudnon
Sepwvapiwv

4 C.C. to punjva.

NEwv Zuvepyatwyv Kat

, , ZUVEXELD EYYPAPWY
avdrrtugn Siktuou.

NEwv Zuvepyatwv kat
avdrtuén diktuou.

>uvodeuaote évav
KaAeopEVo 0ag atnv
€MOMEVN OUVAVTNON.
Awkalwpa eyypagnq
NEwv Zuvepyatwv Kat
avarrtugn diktuou.

H erutuia oag wq emyelpnuariag mg Forever Living Products LeTptétal oe evdo-Taipikeg dleBveiq povddeq mou ovopdZovrat
C.C. (case credits), yia Ast. Supervisor & évw, 1 C.C. = 155,50 € xwpig ®.MM.A. kat yia NDP Zuvepydreg 1 C.C. = 188,60 € xw-
pig ®.M.A.. Ta C.C. yia Tig Mpoaywy€q Hetpolv abpolaTikd yia 2 Hriveg. To Sikaiwpa yia ayopd ot xovdpik (30% xrrwan)
arnoktdrat e poowrikég ayopéq 2 C.C. oe 2 ouvexduevoug Urives. To mapandvw axédlo oag MPooPEPEL Evav expnaTo odn-
Y6 Yia va Tov xpnotlorolette dtav BETETe Kat meTuyaiveTe Toug atdxoug oag. Otav gbdoete ta mpokabopiapéva enineda C.C.,
Ba avrape(Beare e mpoaywyés, dwpa, Bpapeia kat GMa kivrpa.

10 TPOMOI A NA KEPAIZETE XPHMATA

6. Mpdypappa KIVATPWY / «Mpdypappa
AuUTOKIViTOU»
Erurm\éov xpnuaroddtnon péxet €800 To uriva.
. Zuppetoxn ora Képdn
ZUMMETOXT) OTa ETHOLA KEPDN TNG ETAIPE(DG.
. Npoowmkn EEENEN

. Képdn Aiavikiiq

17,7% 11 43% Képdog Aaviknig kat KEpdog NDP.
. NMpoowmkég ApoiBég

5% wq 18% emi TNG NAVIKNG TING

TV MPoowrKwv Ayopwv.

. Mmévoug MoocotriTwv
3% wq 13% eni Mg Mavikng Tyrig Twv Ayopwv g Ouddag oag. Eknaideuon og TEXVIKEG MWANOEWV.

. EEwTikéq Alakomég
Ta&dla oe 6Mo Tov Kdao.

. E181kéq Mpoaywyég
Euxdptotol Tpdmol yla va avartUgete
™V emnixelpnon oag.

. Mmévoug Hyeoiag
6%, 3%, 2% and Tiq AyopEg Twv Managers 1ng,
2ng Kat 3ng yevidg oag.
. GEM Mnévoug
AuEavopeva Képdn and Toug uglotduevoug Managers.




H Forever éyet 0Aa Ta péca mou
xpetadeote yla va metuyerte!

Av n Goudeld 6ag 1 n cradodpopia cag dev cag odnyei exel mov embupeite, n Forever Living
Products cag mpooypépet pia moAv peyadn eukatpia va addagere t (wn oag.

Tt eivat mo cmouvdaio ano to va kepdidete meptocotepa Ypnparta; O Xpovog. IMo cuykexkpipéva,
0 YPOVOG yla va Kavete 6oa meptocotepa embuUpelte pe TV OKOYEVELD Kat Toug Ppiloug 6ag.
H npoondbeta mou kataBaddete topa yia v emyeipnon oag pe ta npoiovia g Forever Ba cag
emotpapei 610 moAAamacto, kKabug ot mwAncelg g opddag v cuvepyatdv cag, Ba cag
AIoPEPOUV MeEPLEGOTEPA £600a.

EZAIPETIKA EPIAAEIA
NQAHZEQN
KAI MARKETING

MOIOTIKA
MPOIONTA

ANAAYTIKH IZTOZEAIAA
TOZO IA MEAATEZ Oz0
KAI T'lA ZYNEPTATEZ

AMOIBEZ KAI KINHTPA
FlA TOYZ ZYNEPFATEZ

Epeig ppovrioupe yia doyaplacpd cag, yla Ty Epeuva Kat Ty avamtuln tov mpoioviwy, tv
épeuva g ayopdag, Tn GUCKeUaocia, tn dtavopn, to marketing, akopn Kat v ypaypetokpartia.
Eceig dev éxete mapd va poipacbeite autd ta avayvoplopévng motdTnrag mpoiovia pe toug
nelareg oag xat Oa éyete dnploupynocet pra eviedwg Oikn cag emtyeipnon!

FLP BIZ u axn oag npoowimkn Iotocedida

H otocedida pag www.foreverliving.gr cag divet tn duvatdtnta va emexteivete v emtyeipnon
cag naykoopiwg. @rafre tn Sikn cag emtyeipnon amod Ty Avecn TOU GIILTIOU GAg, PE £va Povadiko
online epyaleio To FLP BIZ. Me autov Tov TpOIo amoktdte £Toyun pia mpoewimkn 16tocediba pe Oda
66a ypetadeote yla Ty Sk 6ag IPOGWIIKA EMyeipnon.

AmA\d apnote TG Aemtopépeteg o€ epdg Kat ouvtopa Oa Oeite ta Gvelpd cag va yivovtar aAnbva.

WWW. foreverhvmg gr

H tot00¢edida tng Forever, www.foreverliving.gr,
0aG EMUTPENEL VA EMEKTEIVETE TNV EMYEIPNON GAG GE
6hov tov koopo. Motpacbeite Tn Shvapn g Forever
1€ Toug MeAdTEG 6ag amd Ty aveon Tou omTov cag! |
'OMa Bpickovrat 66: amd 1o notol eipacte, mwg
Aettoupyel n emtyeipnon pag Kat v nooTnta twv
HPOlOVILV Hou d1abéTtoupe, péypt Kat Ty apeon Kat
£yKupn evnpépuon Tng MPOGKHIIKNG 6ag
emntyeipnong.

‘Exoupe ppovricel ya 6Aa 6oa Ba ypetacbeite
yta v enyeipnon cag. Etoy, éxete 6da 6ca cag
xpetadovrat
yta va apyiGete.

AWnote Tig
Aemrtopépeteg oe
pag kat, ovvropa,
0a npoywpdte
IPOG TNV
Ipaypatomnoinen
TWV OVEPWV Gag.




Awabacte Tt Aéve ot Xuvepyateg pag yia tn Forever...

Av kat fekwvnoape va cuvepyaopacte pe T Forever amld yia va cupmAnpicoupe to
OLKOYEVELAKO pag 160dnpa, moAv ypnyopa Slamoetdcape 0Tt 1o ENYEPNPATIKO Tng MAGVo
PIIopouce va mpocypépet moAU meptocotepa. To povo mou ypetalotav ftav va Bbadoupe Sraprog
GTOXOUG Kat va epyalopacte pe Tpomo amlo Kat eVKoAo &oTe va tov pianbodv ot addot. Meta
and dexamévie Xpovia otkovopking eleubepiag yvwpiloupe 0Tt kavape v KaAUTepn emAoyi.
Fewpyia kat Zopwviag Mohitng

Eiya ovelpa adAd dev micteva moté ot Oa mpaypatomomn®ouvyv. Otav yvopica tn Forever
aXada yvopn yati pe ta elit mpoidvia g Kat o povadikd cuotnpa marketing Oyt povo
eKIANpwoe Ta Ovelpd pou alda pou emtpénet €66 kat 15 xpovia va ovelpevopat akopa.
Emiong, pou £6woe tnv eukatpia va Bonbnew xat aAdoug va kavouv Ovetpa. Forever e
£UXAPLOTH!

Avtwvia Fkoptlr

-

H eukatpia eivat pla Katdetacn Iov MPEMEL Va €YELS TO EVOTIKTO VA TV avayvwpicelg. M

] Pépa Tou AuyoucTtou Kavovtag O1aKomég n evkatpia pe MANGIAGE KAl EVTUX®G Yl Péva Kat yia
r . . . " ’ /.
v OAn pou v otkoyéveta, Ty avayvoptoa. ‘Hrav pua Kupia mou pouv cvotnoe tn Forever pe ta

€KIANKTIKA TPOiovVTa Kat To «Peikd» marketing. Ao tote n (wii OANG Tng OKOYEVELag pag xet
I aMdfet kat pe evyvopoouvn mpog T (wn mou pécw tng FLP pag yapioe vyeia kat otkovopikn
ave€aptnotia mpoomaboipe va Bonbncoupe kat aXdoug avBpdoug va kataddBouv to péyebog

il | t
_ 'i' g Forever, v evkatpia g Forever.
i @,—- . #1 Mapia Apoeviou

Me ta KaTam\nkTika mpoiovea g H Forever pou efacypalidel
Forever emaviiA@e n emBupia pou aptotn vyeia pe Ta e€alpeTiking
oloTnTag Mpoidvia Tng Kat
pra mouctotepn (wi pe To
EUPUEOTATO ETLYEPNPATIKO
oxédto mou Hrabéret.

Forever ¢’ayamd!

Opeldepikn Avaotaotddou

yta vyeia n omoia é\eure Kat &v
GUVEYELQ TO EMYEPNPATIKO TAAVO
pou €pepe TV emayyeApatiki
ave€aprtnoia, Tdpa mov v £Xw

IPAyPaTIKA avaykn.
Maipn Mouotdka

H yvopipia pou pe tn Forever fekivdel péca amd To owkoyevelako pou meptBadlov otav
Bptokopouv otnv epnBeia. Ao v KabOnpeptvii YpNon Twv MPOOVILWY EKTIPNGA TV TOLOTNTA
KQl TV AIOTEAEGPATIKOTATA TOUG, YEYOVOG HOU GUVTENEGE apyoTtepa 6To va Bédw va
£fEPEVVIGH KAL TNV EMYEPNPATIKA EVKALPIA.

Enpepa éxo t xapd va amolapBdve Ta viépoya mpoiovta aAdd kat tn duvatodtnta va eipat
otkovoptKa aveaptntog.

Anpriteng MoAfmg

H Forever unnpée 6taBpog ot (on pag. Mag BonBaet cuveydg va mpaypatonotovpe
ta 6velpd pag. Kavoupe ayamntoug piloug mou amodapBavouv omwg kat epeig éva
efalpeniko pnviaio e1600npa, add kat taida 610 efwTeptkd Kat OtKOVOPLK
ave€aptnoia. Kottwvrag 6da avtd mov dnproupyncape pe T dvvapn tng Forever,
opoloyoupe g n Guvepyacia padi Tg a€ie Kat TV evyaptoTovpe MOAU yla auvto.

l'epacidolia & Owpdg Kaykehdpng




TI FINETAI META;

PwTrioTe TOV £QUTO 0QG:

M ©a uropovoav autd Ta
npoidvta va BEATIWTOoUV
™ Cwn} T 31K oag
1 kdmolou yvwotol oag;

M Eiote mpbéBupog va
TPOOTABNOETE APKETA
YlO Va TETUXETE TOUG
oTdxoug 0ag;

‘Exel n ETaipeia Ta mo KATw XOPAKTNPIOTIKA;

M MotoTikd mipoidvra;

M ‘Ox1 mpoomepdouara;

M Oxt unioBiBacpoug;

M EmuBeBaiwugvrn OIKOVOIKY) oTaBepdtnTa;

M Ektetapévo SiKTuo UTooTrPIENG;

M ApolBég mou amodidovrat pe Ao TN Alavikr)
TIUN TOU TPOIGVTOG;

M TouldxioTov 5 xpdvia eunelpiag otnv ayopd;

M Awebvi mapouoia;

M MoAAarAgg eukalpieg El00SHUATOG;

M AvoAdolua TipoiévTa;

Av anavtrioate BeTIkd, TéTE WA OTE OTOV AvBPWTIO TTIOU 0ag £dwae
autd To €vtumo Kal yivete Zuvepydtng tng Forever Living Products.
Apxlote va xpnoyomnoleite kat va polpddeote Ta mpoidvta
He dAAouG Kal Ypryopa Ba kataAdRete dTL dev uTtdpXEL
Kavéva eumnaédlo yla Tnv mPayuaTonoinon Twv ovelpwv oag.

Mou pmopeite va «pOAceTE»;
AnogacioTte kai EeKivioTe!

MNQz OA «dOAZETE» 2THN ENITYXIA;

Eival eUkolo va apxioete! EAdte oe emagr| e autdv mou oag oUoTtnoe
omv Forever Living Products. Ynoypdyte tTnv aitnon ocuvepyaciag kat SOUAEYTE pad.
Mapayyeirte To MNak€ro ZuMoyng, LE€oa oto oroio Ba Bpeite Ta dnuoPNéaTtepa
npoidvra tg Forever yla va T1a XpnoOMOIOETE OTO OTITL 0aG.
Tdte, 6a apxioete va polpdleate TIG EUMELPiEq Tag Kal pe AAOUG Kat €Tat
Ba éxete BAAel Ta ocwatd BepéNla yia TNV avdrttuén g emnixelpnorg oag.

H eukaipia tg Forever Living Products €xel Bonbnoel ekatopplpla
avBpwroug va eBdoouv ekel Ttou erBupoucav. Mol BENeTe va agag Tidve Ta
dvelpd oag; Onoudnnote KL av Bpioketal autd, n Forever Living Products
propel va oag Bonbroel va ¢BdAoeTe ekel. 'Exoupe Ta TipoidvTa
KAl TO EMIXEIPNMATIKO 0XEDL0. AV €XETE TN BEANON Kal Tov evBoualaopud,
1éTe olyoupa gag BENoupe otnv oudda pag!
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FOREVER

No.1 oe Aloe Vera oTtov KOGpO!

www.foreverliving.gr

AveEdpTnTog Zuvepydng

Kwd. Evtunou: 9035



